
  

 

 

Thursday, April 9, 2009 

Detroit businesses expect boost from 
baseball fans 
Jennifer Youssef / The Detroit News 

Detroit -- Downtown businesses, from bars to restaurants to stores, are gearing up for an 
expected baseball-season business bump starting Friday, when the Tigers play their home 
opener at Comerica Park. 

The Bengals may have lost their first two games, but that's unlikely to stop die-hard fans from 
heading downtown to cheer their team and celebrate -- or commiserate -- at nearby 
businesses. 

Last year, Opening Day generated $4.5 million for Detroit and its surrounding communities, 
said Scott Watkins, a consultant with Anderson Economic Group in East Lansing. He expects 
that figure to be lower this year for several reasons: a down economy, less excitement about 
the Tigers because of last year's disappointing season, and the fact that many sports fans 
spent a lot of money last weekend during the NCAA Final Four tournament. 

"The Final Four kind of stole their thunder," Watkins said. 

Sporting events typically are big moneymakers for the city and Metro area, Watkins said. Last 
year, the Stanley Cup finals generated $6.2 million, and the PGA Championship brought $39 
million to the region. 

Comerica Park is sold out for Opening Day, said Ron Colangelo, vice president of 
communication for the Tigers. 

To keep the seats filled, the club has lowered its prices on everything from tickets to 
concessions to parking and increased its promotional giveaways 60 percent from last year. 

The club is offering more $12 seats this year, too. 

"We know families are tightening their budgets, but we still want them to come out to the 
ballpark," Colangelo said. "Opening Day is a tradition. It's a holiday for the state of Michigan." 

Chris Dolson, manager at Sports Mania in Greektown, said he's "cautiously optimistic" about 
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the season. While many people are holding on tight to their wallets, everyone is excited to get 
out of the house after a long winter and head downtown to watch the game, eat and drink at 
restaurants and bars, and visit other businesses near the ballpark. 

"Opening Day in Detroit is more like a religious event," Dolson said. "This has always been a 
baseball town. I think summer will be very good." 

Proof owner Greg Schaedel said he's looking forward to hosting Tigers crowds at his bar. 

He expects Opening Day to be a major event and has rented the adjacent parking lot, where 
he'll set up a tent with televisions so customers can watch the game. 

"We are excited about it," Schaedel said. 

Because Opening Day falls on the Good Friday holiday, when many won't have to work, 
Schaedel said he thinks the crowds will be larger than usual. 

Over at the Detroit Beer Co., manager Frank Gegovic said it was a good winter because of 
the bar's proximity to the People Mover and the Detroit Opera House. Theater-goers and 
sports fans kept business steady during the winter, but the Tigers will surely add to it, as they 
have for the past few years, he said. 

"I don't want to say we live and die by them," Gegovic said, "but they certainly help us." 

This winter was difficult for a lot of restaurants in Detroit and the region, said Tim Sorenson, 
sous-chef at Small Plates, a tapas bistro. Small Plates' location near the People Mover and 
the Opera House kept a fairly steady flow of customers walking through the doors. 

The Final Four gave a "boost" to business, and Sorenson said he expects the Tigers' home 
games to do the same. The restaurant has added a few new menu items to feed the hungry 
baseball crowd. 

"Events downtown are good for business," Sorenson said. "When we have things of that 
magnitude, it brings downtown to life." 

Sean Harrington's two bars, Town Pump Tavern and Centaur, experienced a drop in business
during the winter. He blamed the slowdown on the sour economy, saying many customers 
are being more frugal. 

"It's not just downtown," he said. "The entire region is lacking in business." 

Town Pump has been open for 13 years and "it's never been like this before," Harrington 
said. "Business is definitely, definitely down." 

But "we're predicting a good summer," he said. "Not a great summer, but a steady summer." 

As for the Tigers, "Will they wipe away the sins of this poor winter? I don't know," he said. 
"But if they don't get us right, it'll get us close to being right." 
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Even though the economy is in the tank, he said, people still have to get out and have fun: 
"You can't spend your entire summer playing Wii." 

jyoussef@detnews.com (313) 222-2319
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